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STUDIES OF ATTITUDES IN TOURISM
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TWO BASIC PREMISES

We are strangers to ourselves
—Timothy Wilson

The moment we ask people a question we make 

it unlikely that they will tell us the truth
—Philip Graves



The Unconscious at work



CONSCIOUS/ EXPLICIT 

MEASURES

 Less Susceptible 

 Better 

Predictors

 Less influenced 

by short-term 

interventions

UNCONSCIOUS/ IMPLICIT 

MEASURES



How are implicit attitudes measured?

 Go No-Go Association Task (GNAT)

 The Evaluative Priming Task (Affective Priming)

 Semantic Priming Tasks

 Affective Misattribution Procedure (AMP)

 Extrinsic Affective Simon Task (EAST)

 Sorting Paired Features (SPF)

Implicit Association Test (IAT)
 Brief IAT (BIAT)

 Single-Target IAT (ST-IAT)



How does it work?

 Operation & Setup

 Scoring

 Interpretation



Operation

John John

JohnAmy

John John

SalaryDomesticBobLaundryHolly



How easy is it for 

you to sort these 

pairs of words?

Male  Female 

 John  
 Bob  
 Amy  
 Holly  
 Derek  
 Lisa  
 Matt  

 



How easy is it for 

you to sort these 

pairs of words?

Male 
Or 

Career 

 Female 
Or 
Family 

 Lisa  
 Matt  
 Laundry   
 Entrepreneur  
 John  
 Bob  
 Home  
 Capitalist  

 



How easy is it for 

you to sort these 

pairs of words?

Male 
Or 

Family 

 Female 
Or 
Career 

 Babies  
 Sarah  
 Derek  
 Employment  
 John  
 Bob  
 Domestic  
 Office  
 Holly  

 



Scoring

 Response Latency

 Error Rates

 Implicit v. Explicit 

 Correlations



Interpreting the results

Don’t worry –

This doesn’t 

necessarily 

mean you are a 

sexist, etc. 



IAT in Tourism Studies

 Choi, Liu, & Kim (2015) – Attitudes toward international destinations

 Lee & Kim (2013) – Fast Food Restaurant Visits

 Jang (2015) – Attitudes toward Casino Destinations



Top of mind awareness (TOMA) of a 

destination

Appealing Unappealing

Enjoyable
Ugly



Fast food preferences

Americans preferred…

Implicitly and Explicitly

Koreans preferred…

Implicitly but NOT Explicitly



Criticism and Limitations of the IAT

 New format – learning curve? 

 Selecting key words/images?

 Faking?

 Ordering effects?



How could you use the IAT?

 Stakeholder inclusion in tourism development

 Resident attitudes towards new developmental projects 

 Tourist attitudes towards green marketing – ‘greenwashing’

 Tourist attitudes towards destination marketing and brand images

 Employer attitudes towards prospective employees

 Employee attitudes towards consumers



Resources to help you get started

 Brief IAT  (shorter, validated method)

 Free IAT  (open source version, not as user-friendly)

 Qualtrics IAT (requires programming knowledge if intend to make 

significant alterations)

 Harvard IAT (to try out an IAT for free and see how scores are interpreted) 



Thank You! Questions?

 [Author contact info]





Conclusion

 Recommend the use of the IAT or a combination of implicit and explicit 

measures

 Future research should diversify topics, sites, and populations studied

 Images, words, or even sounds can be used. Be innovative and 

intentional. 





Explicit measures of conscious 

attitudes

 Contingent on self-report, honesty, and 

integrity

 Require individual’s ability and knowledge 

to report accurately



Implicit measures of unconscious

attitudes

 Consumerology – Irrational Actors

 Captures subtle preferences

 Captures deception, bias, prejudice, social desirability

“What the conscious mind thinks it wants may well be 

over-ridden by the agenda of the unconscious mind 

when the time comes, at which point habit, emotion 

and impulse may well determine behavioral 

outcome.” 

– Philip Graves, author of Consumerology.



Why should we measure implicit 

attitudes?

Implicit attitudes may be less susceptible to social 

desirability, dishonesty, and other issues associated with 

self-report data. 

Implicit attitudes may be better predictors of behavior in 

certain contexts.

Short-term interventions or isolated interactions may influence 

explicit attitudes but fail to impact “held” implicit attitudes. 

Less Susceptible 

Better Predictors

Less influenced by 

short-term 

interventions


